PRAMP*Website Renovation

PRAMP Board Meeting
February 10, 2026
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PEACE RIVER AREA MONITORING PROGRAM



Project Status

« Received 3 proposals (all have experience working with
Airshed data)

« Budget = $30K

« Selected Vision Creative

« Recently developed new website for Wood Buffalo
Environmental Association and were highly recommended

« Full-service communications firm
» https://visioncreativeinc.com/



Vision Creative
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We're Vision Creative... a full-service, Edmonton-based marketing, advertising and brand *“**
agency. k *

Our promise is simple: Creativity Hard at Work. This is achieved by understanding your
business, being highly responsive to your needs and providing big-picture strategic thinking
backed by thoughtful creative that delivers results.

From that promise flows the premise that has guided us for over 30 years: the desire to
create a rewarding agency experience. For our clients. For our team. For our partners.
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Timeline

Project Kickoff T Jan. 20

Brief to PRAMP F Jan. 23

Site Map to Client Week of Feb. 17 (sooner if possible)
Initial Design Presentation Middle of March

First Draft of Content (FRAMP and VCI to Middle of March

determine VCI involvement during sitemap phase)

Content Approval Beginning of Apnl

All Templates Designed middle of Apnl

Development and Testing May

Launch Date May




Creative Brief Highlights

Objectives

* Provide air quality information to PRAMP’s community and
stakeholders — make it easier to find

 Enhance Members’ Portal
« Make the site more user-friendly

Desired Tone and Voice

Professional, Knowledgeable, Factual, Clear, Reliable, Educational,
Friendly, Approachable



Next Steps

« Working as a staff team and with the Communications
Working Group (CWG) which includes some PRAMP

Directors
« CWG provided input to Creative Brief

« If anyone else would like to provide input on key
deliverables, contact Karla

« Expect to have a new website to share at the May Board
meeting




	Slide 1
	Slide 2: Project Status
	Slide 3
	Slide 4: Timeline
	Slide 5: Creative Brief Highlights
	Slide 6: Next Steps

